
THE CHALLENGE
With budgets stretched and time tight, organizations find that success is often at the 
mercy of resource limitations. Such was the case for Merck Sharp & Dohme Federal 
Credit Union (MSDFCU), a leading financial institution supported by a small but 
mighty marketing team. 

Merck Sharp & Dohme FCU is one of the largest credit unions in Pennsylvania, serving 
the needs of more than 33,000 members. To promote its offerings to members and 
potential customers, the credit union takes advantage of a wide array of channels— 
necessitating breakthrough work to ensure visibility and success. 

THE SOLUTION
In support of its move to the Paymentus Bill Pay solution, Merck Sharp & Dohme FCU 
worked with the Paymentus Client Adoption Success Team (CAST) on an incentive 
campaign (sweepstakes) wherein two members would be awarded a $500 Visa gift 
card. To enter, members simply needed to make an online payment using Bill Pay. 
Paymentus provided the prizes, as well as the full creative to support the sweepstakes. 

A key aspect of Merck Sharp & Dohme FCU’s marketing strategy revolves around the usage of a wide variety of marketing 
channels. This multi-channel deployment strategy ensures all members can view and act upon the credit union’s 
initiatives, though it does create challenges in terms of the development of promotional materials. CAST met this 
challenge by providing finalized creative that included:

• Landing page copy

• Web banners (Across several platforms and sizes)

• Email headers

• Social media posts

• Online banking messaging

• Mobile ads

• Bill inserts

• Lobby posters

• Banner statements
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“CAST was easy to 
work with and the 
deliverables really 
exceeded our 
expectations.”

L O R I  H A Y S  
Marketing Manager, 
Merck Sharp & Dohme 
Federal Credit Union



For more information, please visit www.paymentus.com/contact

Or contact our sales team directly via

phone: 855-838-1886

email: sales@paymentus.com

THE RESULTS

L O R I  H A Y S
Marketing Manager

Merck Sharp & Dohme Federal Credit Union

“WE HAVE A SMALL TEAM WITH A LOT ON OUR PLATE. THE FACT THAT PAYMENTUS WOULD GIVE US THIS 
SUPPORT AND SUPPLY THE PRIZES WAS HUGE FOR US. IT WAS VERY EXCITING. CAST WAS EASY TO WORK WITH 
AND THE DELIVERABLES REALLY EXCEEDED OUR EXPECTATIONS. WE HAD A FULL CAMPAIGN RUNNING THAT WE 

DIDN’T HAVE TO WORRY ABOUT. THAT WAS INCREDIBLY HELPFUL FOR US ALL.”

Encouraging the use of Bill Pay was a major part of the credit 
union’s internal goals. CAST allowed MSDFCU to meet its 
goals by delivering fully fleshed out creative for every 
marketing channel typically used by the credit union. The 
turnkey incentive campaign allowed the marketing team to 
focus its efforts on additional campaigns, providing the 
set-it-and-forget-it convenience needed by the team. 

One major caveat of any incentive campaign is the necessity 
of disclosures, and terms and conditions. CAST handled all of 
the legalese, with very little fine-tuning being required. 

During the three-month period of the incentive campaign, 
MSDFCU outperformed comparable financial institutions in 
several key metrics*, including: 

• Bill Pay activity (1.5X stronger performance)

• AutoPay adoption (2.5X stronger performance)

• Bill Pay user growth (2X stronger retention)

Stronger AutoPay 
Adoption

Bill Pay User 
Growth

*Paymentus client data


